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Abstract

The Clean Vehicle Rebate Project (CVRP) is one of the California Air Resources Board’s voluntary
incentive programs authorized under the California Alternative and Renewable Fuel, Vehicle
Technology, Clean Air and Carbon Reduction Act of 2007 (Assembly Bill118; Nuiez, Chapter 750,
Statutes of 2007). Through the Air Quality Improvement Program, the California Air Resources Board
invests in clean vehicle and equipment projects that reduce criteria air pollutants and toxic emissions,
often with concurrent climate change benefits. Funding for these incentives is provided through a
dedicated revenue stream of smog abatement, vehicle and vessel registration and equipment
identification plate fees. Assembly Bill 118 funding was recently extended through 2023.

The CVRP is intended to accelerate on-road deployment of zero emission passenger vehicles and
plug-in hybrid electric vehicles and encourage clean technology innovation. In addition to providing
rebates for the purchase or lease of new, eligible vehicles, the CVRP provides clean vehicle market
information for California consumers and stakeholders. The project’s scope of work included the
creation of a website with program information and online application capabilities, statewide
technology outreach and education and various other market facilitation activities.

The CVRP distributed $34,431,396 in Fiscal Year 2012-2013 rebate funds to owners and lessees of
17,422 eligible vehicles in California. Throughout the first four fiscal years of the project, 27,462
rebates have been issued, totaling $60,402,098 in rebate funds.
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. Introduction

On December 1, 2009, the Air Resources Board (ARB) awarded the California Center for Sustainable
Energy (CCSE) a grant to administer the Clean Vehicle Rebate Project (CVRP), a statewide clean vehicle
market facilitation program. Through a competitive grant process, ARB selected CCSE to administer
the program in each following fiscal year, including Fiscal Year (FY) 2012-2013.

At the onset of the program, incentives included rebates of up to $1,500 for zero-emission
motorcycles (ZEMs) and neighborhood electric vehicles (NEVs), $5,000 for zero-emission vehicles
(ZEVs) and up to $20,000 for commercial zero-emission vehicles (CZEVs). In response to growing
demand, in FY 2011-2012, ARB reduced the maximum rebate amounts to $900 for NEVs and ZEMs and
up to $2,500 for ZEVs. CZEVs were removed from the program and are now included in the ARB's
Hybrid and Zero-Emission Truck and Bus Voucher Incentive Project. A new vehicle category, the plug-
in hybrid electric vehicle (PHEV), was added in FY 2011-2012 after commercial release of the vehicles.
PHEVs now receive a $1,500 rebate. In this report, ZEVs and PHEVs are collectively referred to as plug-
in electric vehicles (PEVs). Rebate-eligible applicants include individuals, businesses, public agencies
and nonprofit organizations. Consumer requirements are provided in the online applications
documents, and included in the hardcopy application. These requirements and other program
guidelines are updated at least annually in the CVRP Implementation Manual. All program documents
are available on the CVRP webpage at energycenter.org/cvrp.

The FY 2010-2011 CVRP grant included funding from both the ARB and the California Energy
Commission (Energy Commission). The ARB allocated $4,692,923 toward vehicle rebates and $307,707
for administrative costs. The Energy Commission funding, $1,877,000 in vehicle rebates and $123,000
for administrative costs, was reserved for rebates of light-duty ZEVs capable of freeway operation and
certified for four or more passengers. In FY 2011-2012, the ARB allocated $15 million in total CVRP
funding, $14,507,537 of which was distributed as vehicle rebates with the remainder reserved for
program administrative costs.

In FY 2012-2013, the ARB and the Energy Commission again both contributed funding to the program,
totaling $36.5 million, double the previous fiscal year’'s amount and surpassing the total previous
program funding to date. Over 94% of total program funding went to vehicle rebates, with the rest
going toward program administrative costs. The initial $18 million in ARB funding accounted for
$17,186,450 in rebates and $813,550 for administrative expenses. In response to increasing consumer
demand, grant G12-AQIP-01 was amended in April 2013 to include an additional $8 million from the
ARB and $4.5 million from the Energy Commission. This addition provided a total of $10.5 million,
$9,765,000 for rebates and $735,000 for program administration, and brought the total fiscal year
funding to $28.5 million. In June, a second grant amendment resulted in an additional $8 million
contribution from the Energy Commission, $7,440,000 for rebates and $560,000 for administrative
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costs, bringing the total to $36.5 million. Including funding from both agencies, the CVRP provided
17,422 rebates with a total value of $34,431,396 in FY 2012-2013.

This report summarizes FY 2012-2013 CVRP activities and is structured in six sections. First, the report
summarizes rebate distribution. The second section describes outreach and education activities. The
CVRP’s broader role in clean vehicle market facilitation is highlighted in section three, followed by a
section covering implementation challenges and associated program improvements. The report then
discusses value added to the project through collaboration with other initiatives. Findings from
California Department of Motor Vehicles data analysis are described next. The final section contains
recommendations for future project development.

ll. Rebate Distribution Summary

In FY 2012-2013, the CVRP provided 17,422 rebates with a total value of $34,431,396 to California
individuals, businesses, public agencies and nonprofit organizations. Individuals received more than
97% of total rebate funds. The proportion of rebate funds distributed to California businesses dropped
from 8% in FY 2011-2012 to 2.4% in FY 2012-2013. Rebates for governments and nonprofit
organizations were minimal at less than 1% of all rebate applications in both total rebates distributed
and percentage of rebate funds allocated. For all vehicles, leases were slightly more prevalent than
purchases at 55% and 45% respectively.

PHEVs marginally surpassed ZEVs as the most popular vehicle category for the first time in program
history. Overall, PHEVs were responsible for 51% of rebates issued and 39% of the program funds
allocated in FY 2012-2013. Comparatively, ZEVs were responsible for 48% of the rebates issued and
61% of program funds allocated. ZEMs and NEVs followed with less than 1% of total program funds
issued and less than 1% of total rebates issued. A detailed summary of rebate distribution is located in
the Appendix (Exhibit 1). A summary of Energy Commission-funded rebates is also available in the
Appendix (Exhibit 2). Energy Commission-funded rebate data includes all FY 2012-2013 funding and
$4.65 million of FY 2013-2014 funding.

a. Rebate Distribution by Regions

Rebates were distributed to recipients in 32 of the state’s 35 air districts. Nearly 90% of rebates were
distributed to applicants in three air districts: Bay Area Air Quality Management District, South Coast
Air Quality Management District and San Diego County Air Pollution Control District. Figure 1 displays
vehicle rebates by air district. A complete list of rebates by air district is located in the Appendix
(Exhibit 1).

These three air districts nearly mirror the three major regional auto markets in the state. In addition to
having higher populations, these regions experience additional factors leading to higher clean vehicle
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adoption rates. Each has been targeted by eligible vehicle original equipment manufacturers (OEMs)
for first tier marketing efforts and benefited from the value of PEV access to High-Occupancy Vehicle
(HOV) lanes. Table 1 compares FY 2012-2013 rebated vehicles to total California light-duty vehicle
sales as reported by the California New Car Dealers Association in the quarterly “California Auto
Outlook” reports. Total vehicle sales includes both PEVs and internal combustion engine vehicles.

As a federal nonattainment area for ozone and particulate matter, the San Joaquin Valley region
would benefit greatly from reduced transportation emissions through the deployment of clean
vehicles. From December 2011 to December 2013, the San Joaquin Valley experienced a 13-fold
increase in PEV adoption; however, the region continues to represent a small share of total CVRP
rebates relative to its proportional population. Introduced in March 2012, Drive Clean! is a region-
specific rebate program for the purchase or lease of eligible clean vehicles in the San Joaquin Valley
Air Pollution Control District. This program provides consumers with rebates of $3,000 for ZEVs and
$2,000 for PHEVs. This rebate can be claimed in addition to the CVRP rebate. The San Joaquin Valley's
share of total CVRP rebates has since increased more than 20% from FY 2011-2012 to FY 2012-2013. In
total, the San Joaquin Valley region received 283 CVRP rebates in FY 2012-2013, representing a nearly
40% increase over the previous fiscal year’s total. The highest adopting cities in the Valley are
Bakersfield, Fresno, Tracy, Clovis, and Stockton. Combined, these cities share over 60% of the CVRP
rebates in the region over the life of the program.
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Figure 1: Vehicle Rebates by Air District
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Table 1: Rebated Vehicles and Total California Light-Duty Vehicle Sales, Q3-Q4 2012 and Q1-Q2 2013

Region Rebated Vehicles as Percent of Total Sales

San Francisco Bay Area 2.33%
Los Angeles and Orange Counties 1.28%
San Diego County 1.09%
California Total 1.06%
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b. Rebate Distribution by Vehicle Type

Of the 17,422 vehicles rebated in FY 2012-2013, 8,895 were PHEVs. In this category, the Chevy Volt was
the most rebated, accounting for 59.7% of total PHEV rebates. The Toyota Prius Plug-In Hybrid was the
second most common PHEV with 2,767 rebated vehicles. The Ford C-MAX Energi and Fusion Energi
entered the program later in the fiscal year and accounted for 754 rebated vehicles combined. The
Honda Accord Plug-In accounted for 61 rebates.

The 16 eligible, light-duty ZEV models accounted for 61% of total funds distributed in FY 2012-2013.
The Nissan Leaf continued as the most rebated vehicle, making up 45% of all ZEVs. The Tesla Model S
was added to the eligible vehicle list in mid-2012 and accounted for 42% of all rebated ZEVs in FY
2012-2013. The 85-kWh model was the most common of the three battery capacity levels. Several
ZEVs became rebate eligible later in the fiscal year. Of these models, the Ford Focus Electric and the
Toyota Rav4 EV accounted for the most rebates, capturing 5.7% and 4% of all ZEV rebates respectively.

NEVs and ZEMs represented roughly 0.5% of vehicles rebated in FY 2012-2013. Due to the lower $900
rebate amount, NEVs and ZEMs represented 0.2% of total rebate funds distributed. The five eligible
GEM models were the only NEVs rebated. The Zero DS made up 47% of ZEM rebates, down from 88%
in the previous fiscal year.

Rebate distribution maps by vehicle type and air district are located in the Appendix (Exhibits 3-6).

lll. Outreach and Education

The FY 2012-2013 outreach and education plan included an updated, user-friendly website, several
print marketing materials, multistakeholder workshops, partner-assisted outreach and a growing
emphasis on dealer education and stakeholder partnerships.

a. Website

The CVRP website was overhauled in August 2013 to increase usability for consumers while
maintaining high-quality content for stakeholders and policymakers. The website
(http://energycenter.org/clean-vehicle-rebate-project) has become a highly successful, low-cost tool
for project visibility and online application submission, as evidenced by a steady increase in unique
page visits, averaging 8,000 per month throughout 2013. To date, the page has received 235,447
unique views, including 80,311 in FY 2012-2013. In order to adhere to strict applicant privacy
guidelines, the website and all associated applicant data is hosted on a secure, dedicated server. Key
website components are described in Table 2.

Page 10

California Center for Sustainable Energy



.
o

CVRP Final Report FY 2012-2013

Table 2: Website Components

Key Website

Description

Component

Eligible Vehicle List

A list of vehicles eligible for the rebate, including links to the
manufacturers’ vehicle site.

Available Funding
Status

A real-time accounting of expended and remaining rebate funds.

Online Rebate
Application

Integral to the application process, this tool uses multiple parameters to
prescreen applicants for program eligibility and allows the user to initiate
the application process and reserve rebate funds.

Applicant Portal

Provides applicants with easily accessible application status updates for
each stage of the process in real time (application received, supporting
documentation received, application approved, check sent, etc.) using
applicant entered CVRP ID number.

Program Statistics and
Mapping Tool

A robust program statistics tool that graphically displays summary
information of rebates over time and location. Users may query data by
vehicle type, applicant type and a variety of geographic conditions.
Program statistics also are presented as a dynamically generated map,
which allows users to view rebate totals by air district, postal code, county
and utility.

CVRP PEV Driver
Survey Results

Displays results from voluntary surveys of CVRP participants. Results are
available in infographic and report form. Both formats are displayed on the
website and available for download.

Additional Incentives
and Related Links

Links to ARB's DriveClean website to ensure applicants have the most up-
to-date information regarding additional incentives; leverages current ARB
program investments. Provides links to PEV-related websites.

b. Print Marketing Materials

Print marketing materials, including program brochures and clean vehicle technology education
flyers, are fundamental to the CVRP education and outreach plan. In addition to being featured at
CVRP workshops and statewide educational events, program marketing materials were also
distributed to outreach partners such as auto manufacturers, utilities and air districts to extend the
reach of CVRP messaging with minimal administrative cost.

Existing program marketing materials were updated and several new pieces were created in order to
more effectively reach the expanding clean vehicle market. The CVRP Flyer with FAQs is available in
both English and Spanish language versions, which are included in the Appendix (Exhibits 7-8). New
materials included an incentives flyer listing major incentives available for all California PEV drivers
with associated web links. This flyer is also available in the Appendix (Exhibit 9). CCSE created a “Meet
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the Fleet” poster and binder that display all eligible vehicles with associated rebate amounts and vital
model information. Examples of print marketing materials are located in the Appendix (Exhibits 7-10).

c. Workshops

In FY 2012-2013, the CVRP workshop model continued to serve as a “one-stop shop” for clean vehicle
information. By bringing together multiple PEV stakeholders, CCSE provided information to
consumers on each aspect of purchasing and owning eligible vehicles. Stakeholders and their
contributions are listed in Table 3.

Table 3: Workshop Stakeholders and Roles

Stakeholder Key Message to Consumers

Provide framework for the presentation, description of CVRP and the benefits

CCSE of PEVs.

Utilities Describe PEV utility rates and impacts on the grid, and regional utility
incentives.

Air Districts Provide information about local air quality issues for each region and

describe additional local incentives if available.

Electric Vehicle

SupPIy Describe the technology available and guide consumers through a typical
Equipment residential EVSE installation process.
(EVSE)
Providers
Provide consumers with in-depth information on the permitting and
Municipalities inspection processes for EVSE installation and provide updates on local
infrastructure efforts and incentives.
OEMs or Local Enable consumers to view and test-drive eligible vehicles at the workshop
Dealers location.

During FY 2012-2013, three CVRP workshops were held in California. Workshop locations in the
southern region were selected to target areas not included in previous clean vehicle education efforts.
CCSE partnered with stakeholders in the South Coast Air Quality Management District to hold two
workshops in San Juan Capistrano and Palm Springs. Strong partnerships in the Bay Area contributed
to the largest workshop to date (150 attendees). Half of attendees participated in the test-drive
portion of the workshop. In total, 280 attendees participated in CVRP Workshops throughout the fiscal
year. Examples of the CVRP workshop agenda and flyers can be found in the Appendix (Exhibits 11-
12).
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d. Partner-Assisted Outreach and Education Events

In FY 2012-2013, the CVRP was involved in more than 45 partner-assisted outreach events to contact
75,000 consumers. As the market grows, California is experiencing a significant increase in PEV-related
outreach events, creating a wealth of opportunities for increasing sales of advanced clean cars. Event
involvement included hosting information sessions about eligible vehicles in partnership with OEMs;
staffing outreach booths at auto shows, conferences and trade shows; and providing public
presentations at fleet, academic and PEV readiness forums. CCSE also partnered with regional
stakeholders to host National Plug-In Day in San Diego. More than 500 test-drives were recorded. At
each event, CVRP staff provided information about clean vehicle adoption, technologies and
incentives. Table 4 details various outreach efforts and approximate consumer interactions.

Table 4: Other Outreach Efforts

Consumer
Interactions

Event Type Outreach Efforts

Consumer Education CVRP sponsorship, booth presence and presentations
and Awareness . . 2,700
at a variety of events focused on consumer education.
Events
OEM Includes booth presence at OEM-sponsored vehicle
Sponsored/Partner outreach events and presentations at CCSE-hosted 2,400
P events with OEM partnerships.
Trade and Auto Booth presence at major auto shows and alternative
. 600
Shows vehicle trade shows.
Presentations on clean vehicle adoption, technologies
Conferences and incentives at various academic forums and 400
conferences.
Public Sector PEV Presentations and presence at PEV readiness and 400
Readiness Meetings planning meetings.
Total Consumer Interactions: 6,500

e. Dealer Outreach and Education

Educating and developing relationships with eligible-vehicle dealers is extremely important vital to
the CVRP’s efforts to accurately inform consumers on available incentives. Partnering with OEMs also is
critical to effectively manage program marketing resources. CCSE has forged strong relationships with
OEMs and dealers throughout the state. The CVRP has conducted six informational webinars open to
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all eligible-vehicle dealers, with an average attendance of more than 30 dealer representatives per
webinar. In addition, CCSE has participated in dealer-led webinars providing information on the CVRP
and other PEV incentives. Webinars connect CVRP staff with eligible-vehicle dealers and CCSE is
regularly contacted by dealerships across the state for CVRP and general clean vehicle market
information. Given that dealers represent such a critical source of information to consumers, CCSE also
has conducted in-person outreach to enhance dealer understanding. Dealer workshops and a newly
created dealership educational brochure (produced by the San Diego Clean Cities Coalition in
collaboration with CCSE staff) have allowed the CVRP to connect with dealerships across the state.
Table 5 displays attendance numbers for dealer outreach events. An example of the dealership
educational brochure can be found in the Appendix (Exhibit 13).

Table 5: Dealer Outreach Efforts

Event Type Description Total

Attendance

CVRP staff conducted six informational webinars to
Dealer Webinars describe funding levels, applicant eligibility, application 215
processes and general project information.

CVRP staff led sales consultant trainings presenting
Dealer Workshops incentives and consumer education strategies to OEMs 350
across California.

V. Market Facilitation Initiatives

The CVRP is an unbiased source for clean vehicle technology research and education. The program
provides easily accessible market data and facilitates research and analysis on clean vehicle adoption.
These efforts, in conjunction with reducing vehicle costs through the rebate, are helping to facilitate
the growth of the clean vehicle market in California.

a. Data Sharing

As a central source of clean vehicle rebate adoption data, the CVRP is uniquely positioned to provide
easily accessible data to PEV stakeholders. The CVRP provides rebate summary statistics to the public
in a free and accessible manner (using variables such as vehicle type, date of rebate approval, rebate
amount, ZIP code, etc.). Data is available to the public through the Project Statistics web page
(http://www.energycenter.org/projectstatistics) and Interactive Map web page
(www.energycenter.org/cvrprebatemap) (Appendix, Exhibits 14 and 15). Users of the website data
include utilities, OEMs, dealers, electric vehicle supply equipment manufacturers, municipal planners,
regional air quality specialists, nonprofit organizations, government agencies, academic institutions

Page 14

California Center for Sustainable Energy



CVRP Final Report FY 2012-2013

.
o

and a multitude of other stakeholders. The data is used to assist other areas of the clean vehicle
market, such as state and regional electric vehicle readiness planning, utility transmission planning
and targeted clean vehicle technology outreach and education efforts.

b. Plug-In Electric Vehicle Driver Survey

Leveraging interested CVRP participants, CCSE conducts the state’s largest, most comprehensive
survey of PEV owners. As part of a longitudinal, voluntary survey, vehicle purchase and usage data has
been collected in three separate surveys administered roughly every six months since March 2012.
Throughout the three rounds, data from more than 4,000 PEV drivers has been gathered. The data
offers a snapshot of vehicle use, charging behavior, access to public and residential charging
infrastructure and household demographics of CVRP participants. In addition to the general survey
results (Appendix, Exhibits 16), CCSE prepared corresponding analyses that address three specific
topics: (1) access to public charging infrastructure and vehicle owner’s “willingness to pay” for public
vehicle charging, (2) the link between PEV adoption and residential solar ownership and (3) residential
charging of PEVs and the adoption of time-of-use electricity rates.

Survey highlights and accompanying analyses are publicly available through the CVRP website
(www.energycenter.org/pevsurvey). The report includes valuable data that helps to inform the state
how to best promote and accelerate the market for PEVs, maximize consumer and environmental
benefits and support utility efforts to efficiently integrate PEVs into the state’s electricity grid.

V. Implementation Challenges and Improvements

a. Growth of Market

The CVRP received roughly 73% more rebate applications during FY 2012-2013 than in all previous
fiscal years combined. In response to this accelerated growth, CCSE worked with ARB staff to improve
the application process to manage the increased volume. Project staff prioritized outreach to
dealerships and partner-leveraged outreach in order to convey clear and accurate information on the
project to prospective consumers.

b. Rebate Process Improvements

Processing rebates accurately, efficiently and transparently is central to the success of the program.
The significant increase in rebate applications required significant changes to application processing
procedures, including:

e Improved quality control and tightened tracking procedures to provide updates to applicants
from start to finish, providing greater program accountability and transparency.
e Adding a self-service application status update tool.
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¢ Improvements to the online application that increase process efficiency and provide
immediate feedback to applicants regarding eligibility.

¢ Implementation of an automatic folder/inserter machine to eliminate the need for manual
rebate check stuffing.

¢ The development of a more automated database with a robust suite of tools to increase
transparency and efficiency.

Fiscal Year 2012-2013 rebate funding was fully expended in May, 2013, resulting in a funding shortfall
before the next fiscal year’s funds were available. This shortfall in funding necessitated the expansion
of procedures to implement a waiting list for future funding allocations. CCSE established and
implemented a process to incorporate the distribution of waitlisted rebates while simultaneously
processing current fiscal year applications.

c. Vehicle Resale Process

Multiple factors led rebate recipients to sell or return their vehicle before the 36-month
lease/ownership period was completed. Advancements in clean vehicle technologies and a growing
lineup of eligible vehicles are driving early adopters to consider newer, more advanced vehicle
models. Many early adopters purchased their vehicle when there were limited commercially available
options. In addition, several manufacturers offered lucrative vehicle trade-in deals to capitalize on the
early adopters’ desire for the latest technology while simultaneously seeding the pre-owned vehicle
market. Many manufacturers dropped prices on their model offerings and offered factory and
dealership incentives to boost sales of new vehicles. Some rebate recipients were also forced to return
their vehicles due to financial hardships. The process for requesting early termination of vehicle
ownership is available on the CVRP website and described in the CVRP Implementation Manual. In
addition, ARB is monitoring registration data from the California Department of Motor Vehicles (DMV)
to track ownership compliance.
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VI. DMV Vehicle Registration Data

CCSE and ARB collaborated to review DMV vehicle registration data to help analyze three components
of the CVRP: (1) CVRP participation rates among drivers of California-registered, rebate-eligible
vehicles; (2) ownership compliance rates among rebate recipients; and (3) whether new vehicles
purchased and rebated in California remain in-state after the required ownership period. ARB
obtained DMV data for PEVs registered in California between January 1, 2010, and March 1, 2013. The
rebated vehicle list was analyzed against DMV registration data to determine program participation
and compliance rates. Based on the DMV data analysis, over 97% of rebate recipients were found to be
in compliance with the ownership and California registration requirement.

Another key point of the analysis was to determine the percentage of eligible applicants participating
in the CVRP. Eligible applicants are consumers who purchase an eligible vehicle or lease an eligible
vehicle for at least 36 months. By comparing rebate data with DMV registration data, it was found that
76% of drivers of eligible vehicles (14,736 out of 18,438) in the study period obtained a rebate.
Through consultation with OEMs, it was estimated that 9% of eligible-vehicle owners leased the
vehicle for a period of less than 36 months, making them ineligible to apply for the rebate.
Incorporating the entire analysis, roughly 85% of eligible PEV purchase or lease transactions received a
CVRP rebate in the study period. It must be noted that this round of DMV data did not include
registration data for the Toyota Prius Plug-in Prius model PHEVs

Figure 2 shows CVRP participation as a percent of rebate-eligible PEV drivers by air district; Figure 3
gives information on total rebate participation for each quarter by vehicle category; and Figure 4
displays total participation rates for the major OEMs for the period of January 1, 2010, through March
1,2013. More data is available in the Appendix (Exhibits 17-18).
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Figure 4: Total Rebate Participation by Manufacturer

Rebate Participation by OEM

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Chevy Ford Nissan Tesla Other

Page 19

California Center for Sustainable Energy



CVRP Final Report FY 2012-2013

.
o

VIl. Coordination with Related Programs and Initiatives

The CVRP interacts with a wide range of programs and initiatives at the local and state levels that aim
to facilitate the growth of the clean vehicle market in California. This section discusses the broader
context of related clean vehicle promotion efforts across the state. While these efforts are not
necessarily part of the CVRP scope of work, CCSE staff has developed strong linkages with other clean
vehicle initiatives, resulting in a series of beneficial partnerships for clean vehicle promotion.

a. Utility Customer Education Program

The Utility Customer Education Program connects PEV drivers to their electricity providers, which
maximizes the benefits of owning a PEV for the drivers and helps utilities better understand the
dynamics of the growing clean vehicle market.

CVRP rebate recipients receive information on local utility procedures and offerings for PEV owners.
The program stresses the importance of utility notification upon purchasing a PEV and informs rebate
recipients of the available PEV charging rates, metering options and related programs in their area.

CVRP applicants can opt into an email list at the time of applying for the rebate and receive
information on their local utility incentives and programs for PEV owners. Applicants also receive an
insert with the rebate check that points them to the PEV-related web page of the utility in their area.
Between March and October 2013, 15,303 rebate recipients received utility information through this
program.

b. Partnerships with Research Institutions

The PEV Driver Survey has led to partnerships with higher education institutions. The unique data
collected through the survey provides an opportunity to leverage university resources for more in-
depth research.

University of California, Davis

Through a partnership with the University of California, Davis Institute of Transportation Studies’ Plug-
in Hybrid & Electric Vehicle Center, research has been conducted to examine consumer behavior,
travel behavior, infrastructure planning, environmental impact and other areas related to PEV
technology and policy that inform the state, local planning organizations, OEMs and other
stakeholders.

University of Texas, Austin
The Energy Systems Transformation group at the University of Texas, Austin studies innovation and
diffusion of energy technologies through a combination of energy systems modeling and analysis of
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the political economy of energy markets. UT Austin has partnered with CCSE to focus on areas of PEV
research including the decision-making process, purchasing and financing and driver demographics.

. Plug-In Electric Vehicle Planning

CCSE's PEV Planning team prepares California’s communities for increased PEV adoption and the
spread of PEV charging infrastructure. This effort entails engaging local governments to enact PEV-
friendly policies, supporting workplaces in the installation of PEV charging stations for employees and
helping consumers navigate the PEV market.

The PEV Planning team authored regional PEV readiness plans for the San Joaquin Valley and the San
Diego regions. These documents cover barriers to the deployment of charging stations unique to each
region. Publically available CVRP rebate data and staff expertise have proven vital in creating these
documents, allowing the PEV Planning team to analyze the geography of PEV ownership, how owners
use their vehicles and the characteristics they share. This helps the PEV Planning team chart regional
PEV market growth and identifies optimal locations for charging stations in communities. All these
efforts prepare utilities and local governments for the growing number of PEVs on California’s roads.
In return, the market knowledge built through PEV planning has contributed to the CVRP staff's ability
to provide high-level information to stakeholders and participants.

d. Energy Upgrade California

Energy Upgrade California (EUC) is a program that provides incentives and resources to address
energy efficiency and home performance issues for homeowners across the state. While EUC is not
directly related to the clean vehicle market, data from the PEV Driver Surveys indicate that PEV buyers
often share similar environmental values and demographics. Consequently, the CVRP and Building
Performance (BP) teams at CCSE have been working to promote PEVs as an important component in
making wise household energy decisions.

The BP team is conducting outreach in the San Diego region through two main venues: energy
efficiency home yours and homeowner workshops. In a San Diego pilot, CVRP staff participated in 20
energy efficiency home tours between April and November 2013. Participants also received
information on PEVs and the CVRP at three homeowner workshops since August 2013. CVRP staff has
been present at these events to answer any questions the attendees might have related to owning a
PEV, as well as to disseminate information on the benefits of clean vehicles, including the available
incentives. All homeowner workshops and half of the energy efficiency home tours showcased CCSE'’s
company PHEV. The BP team has also been trained independently to provide CVRP-related
information to event participants. CCSE staff is exploring efficient methods to expand this
collaboration statewide.
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e. Future Initiatives

Bay Area Metropolitan Transit Commission EV Outreach Campaign

Through a grant recently awarded to CCSE by the Metropolitan Transportation Commission, CCSE staff
will organize a series of 25 ride and drive PEV outreach events across the Bay Area in 2014. The grant
provides an excellent opportunity to inform Bay Area residents about the CVRP and its role in
promoting PEV adoption in the state. CVRP staff will be actively engaged in these events as well as in
CVRP outreach throughout the Bay Area alongside this campaign.

Integrating Solar PV Systems and Plug-In Electric Vehicles

In an effort to further integrate PEV promotional efforts into the broader field of sustainable energy
development, the California Solar Initiative (CSI) and CVRP staff at CCSE have joined forces to create a
one-stop resource for Californians who are planning to power their PEVs with rooftop solar energy.
Plans for the initiative include the design of collateral to be disseminated during outreach events and,
most importantly, the creation of a dedicated, interactive EV-solar web page on CCSE’s website. The
web page will educate consumers on integrating both technologies into one system at the household
level, as well as provide details on the related costs, savings, incentives and other important factors to
consider when combining an electric vehicle with home solar. According to PEV Driver Survey results,
32% of CVRP rebate recipients own solar photovoltaic systems and 16% intend to add a system to
their home. The overlapping demographics of solar and PEV adopters show the need for collaborative
efforts.
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Exhibit 1: FY 2012-2013 Rebate Summary

Rebates by Applicant Type

Applicant Type Rebates R.L(;taatle Perceptafge of Total
Issued Distributed
Amounts
Private individual or sole proprietor 16,898 $33,462,835 97.2%
California licensed business 447 $820,961 2.4%
Local government agency 36 $75,300 0.2%
State government agency 28 $49,000 0.1%
Nonprofit organization 13 $23,300 0.1%
Total 17,422 | $34,431,396 100%
Rebates by Vehicle Category
Vehicle Type Rebates R.Lct))t:tle Percefltafge of Total
Issued Distributed
Amounts
Light-duty zero emission ($2,500) 8,445 $21,038,437 61.1%
Plug-in hybrid electric ($1,500) 8,895 $13,319,159 38.7%
Zero emissions motorcycle ($900) 55 $49,500 0.1%
Neighborhood electric ($900) 27 $24,300 0.1%
Total 17,422 | $34,431,396 100%
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Exhibit 1: FY 2012-2013 Rebate Summary (Continued)

Rebates by Air District

Air District Rebates Total Rebate Percentage of Total Distributed
Issued Amounts
Amador 4 $8,000 0.0%
Antelope Valley 43 $76,500 0.2%
Bay Area 6,170 $12,734,979 37.0%
Butte 18 $33,400 0.1%
Calaveras 14 $30,000 0.1%
El Dorado 82 $159,400 0.5%
Feather River 8 $16,000 0.0%
Glenn 1 $1,500 0.0%
Great Basin Unified 3 $3,900 0.0%
Imperial 7 $10,900 0.0%
Kern 10 $16,800 0.0%
Lake 7 $12,500 0.0%
Mariposa 1 $1,500 0.0%
Mendocino 12 $26,000 0.1%
Mojave Desert 30 $56,000 0.2%
Monterey Bay Unified 290 $589,700 1.7%
North Coast Unified 22 $42,000 0.1%
Northern Sierra 18 $40,000 0.1%
Northern Sonoma 27 $58,500 0.2%
Placer 155 $300,500 0.9%
Sacramento Metro 369 $787,000 2.3%
San Diego 1,402 $2,853,528 8.3%
San Joaquin Valley Unified 283 $575,300 1.7%
San Luis Obispo 72 $151,000 0.4%
Santa Barbara 119 $250,200 0.7%
Shasta 21 $43,500 0.1%
Siskiyou 2 $4,000 0.0%
South Coast 7,723 $14,569,374 42.3%
Tehama 1 $2,500 0.0%
Tuolumne 1 $2,500 0.0%
Ventura 396 $749,415 2.2%
Yolo-Solano 111 $225,000 0.7%
Total 17,422 $34,431,396 100.0%

Page 25

California Center for Sustainable Energy



.
o

Exhibit 1: FY 2012-2013 Rebate Summary (Continued)

Rebates by Vehicle Category and Model

CVRP Final Report FY 2012-2013

Total
Vehicle Type Rebates Rebate Percer\tafge of
Issued —— Total Distributed
Light-Duty Zero Emissions Vehicle 8,445 $21,038,437 61.1%
Chevrolet Spark EV 20 $50,000 0.1%
CODA 27 $67,500 0.2%
Ford Focus Electric 485 $1,209,401 3.5%
Honda FCX Clarity 1 $2,500 0.0%
Honda Fit EV 144 $360,000 1.0%
Mercedes-Benz F-Cell 6 $15,000 0.0%
Mitsubishi i-MiEV 72 $142,061 0.4%
Nissan Leaf 3,764 $9,382,560 27.3%
Smart USA Electric Fortwo Cabriolet or Coupe 25 $62,500 0.2%
Think City 14 $32,915 0.1%
Tesla Roadster 8 $20,000 0.1%
Tesla Model S - 40 kWh battery 199 $497,500 1.4%
Tesla Model S - 60 kWh battery 860 $2,150,000 6.2%
Tesla Model S - 85 kWh battery 2,482 $6,205,000 18.0%
Toyota RAV4 EV 338 $841,500 2.4%
Plug-In Hybrid Electric Vehicle 8,895 $13,319,159 38.7%
Chevy Volt Low Emission package 5,313 $7,965,267 23.1%
Ford C-MAX Energi 490 $733,950 2.1%
Ford Fusion Energi 264 $397,000 1.2%
Honda Accord Plug-In 61 $91,500 0.3%
Toyota Prius Plug-In Hybrid 2,767 $4,131,442 12.0%
Zero Emissions Motorcycle 55 $49,500 0.1%
Brammo Empulse 9 $8,100 0.0%
Brammo Enertia 1 $900 0.0%
Brammo Enertia Plus 2 $1,800 0.0%
Zero DS 26 $23,400 0.1%
Zero FX 4 $3,600 0.0%
Zero S 11 $9,900 0.0%
Zero XU 2 $1,800 0.0%
Neighborhood Electric Vehicle 27 $24,300 0.1%
GEM e2 14 $12,600 0.0%
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GEM e4 4 $3,600 0.0%
GEM eL 1 $900 0.0%
GEM eL XD 7 $6,300 0.0%
GEM eS 1 $900 0.0%
Total 17,422 | $34,431,396 100.0%
Rebates by Month for FY 2012-2013
Rebates by Month
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Exhibit 2: FY 2012-2013 Energy Commission-Funded Rebate Summary

*This data includes all Energy Commission-funded rebates from FY 2012-2013 funding and $4.65
million of FY 2013-2014 funding.

Rebates by Applicant Type

Apolicant Tvpe Rebates Total Rebate Percentage of

PP P Issued Amounts Total Distributed
Private individual or sole proprietor 7,749 $15,866,500 97.5%
California licensed business 170 $345,200 2.1%
Local government agency 23 $45,000 0.3%
State government agency 6 $12,000 0.1%
Nonprofit organization 2 $4,000 0.0%
Total 7,950 $16,272,700 100%

Rebates by Vehicle Category
Vehicle Tvbe Rebates Total Rebate Percentage of
P Issued Amounts Total Distributed
Light-duty zero emission ($2,500) 4,394 $10,937,750 67.2%
Plug-in hybrid electric ($1,500) 3,556 $5,334,950 32.8%
Total 7,950 $16,272,700 100%
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Exhibit 2: FY 2012-2013 Energy Commission-Funded Rebate Summary (Continued)

Rebates by Air District

e . Rebates Total Percentage of Total
Air District Rebate .
Issued Distributed
Amounts
Amador 1 $1,500 0.0%
Antelope Valley 19 $39,500 0.2%
Bay Area 2,650 $5,575,500 34.3%
Butte 7 $12,500 0.1%
Calaveras 5 $11,500 0.1%
El Dorado 33 $65,500 0.4%
Feather River 4 $10,000 0.1%
Great Basin Unified 1 $1,500 0.0%
Imperial 2 $5,000 0.0%
Lake 3 $4,500 0.0%
Mendocino 6 $13,000 0.1%
Mojave Desert 17 $35,500 0.2%
Monterey Bay Unified 115 $244,500 1.5%
North Coast Unified 6 $10,000 0.1%
Northern Sierra 8 $16,000 0.1%
Northern Sonoma 12 $25,000 0.2%
Placer 78 $153,000 0.9%
Sacramento Metro 165 $358,500 2.2%
San Diego 675 $1,452,000 8.9%
San Joaquin Valley Unified 135 $288,000 1.8%
San Luis Obispo 34 $73,000 0.4%
Santa Barbara 55 $119,500 0.7%
Shasta 13 $24,500 0.2%
South Coast 3,657 $7,230,700 44.4%
Tuolumne 1 $2,500 0.0%
Ventura 195 $391,000 2.4%
Yolo-Solano 53 $109,000 0.7%
Total 7,950 $16,272,700 100.0%
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Exhibit 2: FY 2012-2013 Energy Commission-Funded Rebate Summary (Continued)

Rebates by Vehicle Category and Model

Vehicle Type Rebates R.I:::t:tle Percer\ta.ge of
Issued —— Total Distributed

Light-Duty Zero Emissions Vehicle 4,394 $10,937,750 67.2%
Chevrolet Spark EV 97 $242,500 1.5%
CODA 2 $5,000 0.0%
FIAT 500e 108 $270,000 1.7%
Ford Focus Electric 197 $492,500 3.0%
Honda Fit EV 113 $282,500 1.7%
Mercedes-Benz 2011/12 F-Cell 5 $12,500 0.1%
Mitsubishi i-MiEV 2012 39 $81,000 0.5%
Nissan Leaf 1649 $4,096,250 25.2%
Tesla 2009-2011 Roadster 0 S0 0.0%
Tesla Model S - 40 kWh battery 216 $540,000 3.3%
Tesla Model S - 60 kWh battery 541 $1,352,500 8.3%
Tesla Model S - 85 kWh battery 1206 $3,012,250 18.5%
Toyota RAV4 EV 221 $550,750 3.4%
Plug-In Hybrid Electric Vehicle 3,556 $5,334,950 32.8%

Chevy Volt Low Emission package 2379 $3,569,500 21.9%
Ford C-MAX Energi 263 $393,450 2.4%
Ford Fusion Energi 277 $416,500 2.6%
Honda Accord Plug-In 61 $91,500 0.6%
Toyota Prius Plug-In Hybrid 576 $864,000 5.3%

Total 7,950 $16,272,700 100.0%
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Exhibit 3: FY 2012-2013 Rebated ZEVs by Air District

Rebated ZEVs
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Exhibit 4: FY 2012-2013 Rebated PHEVs by Air District

Rebated PHEVs
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Exhibit 5: FY 2012-2013 Rebated ZEMs by Air District
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Exhibit 6: FY 2012-2013 Rebated NEVs by Air District
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Exhibit 7: CVRP Flyer with FAQ

_Center for bl C LEA N VE H EC L E;,, California Environments| Protection Agency
QV Sustainable Energy REBATE PROJECT @B Air Resources Board

The Clean Vehicle Rebate Project (CVRP) provides incentives to Californians who purchase or lease
a battery or fuel cell electric or plug-in hybrid electric vehicle. For a complete list of eligible vehicles
and information about the CVRP, visit us at www.energycenter.org/CVRP.

The CVRP is funded by the California Air Resources Board (ARB) and administered statewide by the California
Center for Sustainable Energy (CCSE). The CVRP aids in the adoption of clean vehicles by providing consumer
rebates to partially offset the higher cost of these advanced technologies.

Rebates of up to $2,500 are available to California residents, businesses, nonprofit organizations and
government entities that purchase or lease a gualifying vehicle.

ELIGIBILITY
+ Applicant needs to have purchased or leased a qualifying battery or fuel cell electric or plug-in hybrid
electric vehicle.
+ Vehicle must be registered in California for a minimum of 36 months.

APPLICATION

Applications are now being accepted online at www.energycenter.org/CVRP. Rebates are first-come,
first-served and available funding is shown ‘real time' on the project website. For more information visit the
website, email us at cvrp@energycenter.org or call toll-free (866) 984-CLEAN.

FEDERAL TAX CREDITS

Tax credits for electric-drive vehicles range from $2,500 to $7,500, depending on the size of a vehicle’s battery.
Vehicles such as the Nissan LEAF and the Chevrolet Violt are eligible for the maximum credit of $7,500. For more
information on federal tax credits, visit www.fueleconomy.gov.

OTHER INCENTIVES
Qualified vehicles are eligible for a special sticker from the California Department of Motor Vehicles (DMV) that
allows single-occupant use of High Occupancy Vehicle (HOV) lanes. In addition, some jurisdictions offer more

incentives, rebates or credits. Please visit the California DMV website at www.dmv.ca.gov or the California ARB
Drive Clean website at www.driveclean.ca.gov for more information.

For Further Information

3 7 3 A i 9325 Sky Park Court, Suite 100
Clean Vehicle Rebate Project | California Center for Sustainable Energy San Diego, CA 92123

energycenter.org/CVRP | (858) 244-1177 energycenter.org
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Exhibit 7: CVRP Flyer with FAQ (Continued)

extor ‘ CLEAN VEHICLE

tainab!gl

1. WHAT IS THE CLEAN VEHICLE REBATE PROJECT

(CVRP)?

The CVRP is a consumer rebate program funded by the
California Air Resources Board (ARB) to promote the purchase
or lease of clean vehicles, including battery or fuel cell
electric and plug-in hybrid electric vehicles. The project

is administered by the California Center for Sustainable
Energy (CCSE).

2. WHAT VEHICLES ARE ELIGIBLE FOR REBATES?
Only vehicles listed on the CVRP website are eligible for a
rebate. Types of vehicles include:

@ Zero Emission Vehicles

@ Plug-in Hybrid Electric Vehicles

@ Neighborhood Electric Vehicles

@) Zzero Emission Motorcycles

Visit the CVRP website for a complete list of eligible
vehicles at www.energycenter.org/CVRP.

3. WHEN AND HOW DO | APPLY?
Once you purchase or lease an eligible vehicle:

o Visit our website, www.energycenter.org/CVRP
o Locate your qualifying vehicle

o Click on the “APPLY NOW" icon

o Enter all of the required information for your vehicle

At the end of the online process you will receive
instructions on the supporting documents needed. The
eligible vehicle must be purchased or leased prior to
applying for the rebate.

\L‘
For Further Information
Clean Vehicle Rebate Project
energycenter.org/CVRP

REBATE PROJECT"

Frequently Asked Questions

California Environmental Protection Ageney

&2 Air Resources Board

4. HOW MUCH FUNDING IS AVAILABLE?

The CVRP website provides real time statistics regarding
the availability of funds. The website also contains the
latest information regarding any changes or updates to the
project such as newly eligible vehicles.

5. ARE MORE VEHICLES COMING TO THE MARKET?
As the popularity of clean vehicles grows, consumers will
continue to have more options from which to choose.
Major auto manufacturers such as Toyota, Ford, Mitsubishi
and General Motors as well as smaller auto manufacturers
are expected to expand the market for consumers. For a
complete list of eligible vehicles please visit us at:
www.energycenter.org/CVRP.

_‘[j; Apply for a
9, Vehicle Rebate

Each mile you
drive in a clean
vehicle contributes
to cleaner air for
California!

California Center for Sustainable Energy
(858) 244-1177

energycenter.o
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Exhibit 8: CVRP Flyer with FAQ - Spanish

_Center ﬂ_ar C LEA N v E }_i | C L E Californis Environmental Protection Agency
Sustainable Energy REBATE PROJECT" @B Air Resources Board

El proyecto de incentivos para vehiculos limpios (CVRP, por sus siglas en inglés) ofrece incentivos a los
californianos que compren o arrienden un vehiculo elegible eléctrico, hibrido eléctrico enchufable o vehiculo de
celda de combustible. Para una lista completa de vehiculos elegibles y la informacién sobre el CVRP, visitenos en
la pagina web www.energycenter.org/CVRP.

El CVRP es financiado por la Junta de Recursos del Aire y administrade per el Centro de Energia Sostenible
de California. El CVRP ayuda en la adopcién de vehiculos limpios al proporcionar incentivos para compensar
parcialmente el costo més alto de estas tecnologias avanzadas.

Los incentivos de hasta $2,500 estaran disponibles para los residentes de California, los negocios, organizaciénes sin
fines de lucro y las entidades del gobiernc gue compren o arrienden un vehiculo que califique.

ELEGIBILIDAD
El aspirante necesita haber comprado o arrendado un vehiculo calificado que sea eléctrico, hibrido eléctrico enchufable,
o de celda de combustible. El vehiculo deberd permanecer registrado en California por un minimo de 36 meses.

SOLICITUD

Las solicitudes para los incentivos estan siendo aceptadas ahora y podra llenar una visitando la pagina web
www.energycenter.org/CVRP. Los incentivos serdn otorgados seguin su orden de llegada y la informacién
sobre fondos disponibles serd actualizada y disponible en la pagina web del proyecto. Para més informacidn visite la
pagina web o envié un correo electrénico a la direccién cvrp@energycenter.org o llame gratuitamente al

(866) 984-CLEAN.

CREDITOS FISCALES FEDERALES

Los créditos fiscales para los vehiculos de propulsién eléctrica varfan entre los $2,500 y $7,500, dependiendo del tamario
de la bateria del vehiculo. Los vehiculos tales como el Nissan LEAF y el Chevrolet Volt son elegibles para el crédito
méaximo de $7,500. Para mas informacién sobre créditos fiscales federales, visite la pagina web www.fueleconomy.gov.

OTROS INCENTIVOS
Vehiculos que califican son elegibles para recibir una calcomania por parte del Departamento de Vehiculos
Matorizados (DMV) la cual permite que canductores viajando solos manejen en el carril de transporte colectivo
(HOV). Adicionalmente, algunas jurisdicciones ofrecen mas incentivos, rebajas o créditos. Para obtener mas
informacion, por favor visite la pagina web del DMV de California a www.dmv.ca.gov o |a pagina web del
ARB de California a www.driveclean.ca.gov.

ourt, Suite 100

Para mas informacién

Clean Vehicle Rebate Project | California Center for Sustainable Energy
www.energycenterorg/CVRP | (858) 244-1177
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Exhibit 8: CVRP Flyer with FAQ - Spanish (Continued)

California Environmental Protection Agency
&2 Air Resources Board

Center for

o e S CLEAN VEHICLE
© Sustainable fnerey @Y REBATE PROJECT

Las Preguntas Mas Frequentes

1. ¢QUE ES EL PROYECTO DE INCENTIVOS PARA
VEHICULO LIMPIOS (CVRP)?

EI CVRP es un programa que provee incentivos economicos
al consumidor y financiado por la Junta de Recursos del
Aire para promover la compra o el arriendo de vehiculos
limpios, incluyendo los eléctricos, los hibridos enchufables
y los vehiculos de celda de combustible. El proyecto es
administrado por el Centro de Energia Sostenible de
California.

2. {CUALES VEHICULOS SON ELEGIBLES PARA LOS
INCENTIVOS?

Solamente los vehiculos enumerados en la pagina web
del CVRP son elegibles para recibir incentivos. Los tipos de
vehiculos incluyen:

Vehiculos con cero emisiones
Vehiculos hibridos enchufables
Vehiculos eléctricos de baja velocidad
Motocicletas con cero emisiones

Visite la pagina web del CVRP para una lista completa de
vehiculos elegibles en www.energycenter.org/CVRP.

3. ¢éCUANDO Y COMO SOMETER APLICACION?
Una vez que haya comprado o arrendado un vehiculo
elegible:

o Visite la pdgina web www.energycenter.org/CVRP
o Localice el vehiculo calificado
o Haga click en el icono “APPLY NOW”"

Necesitara proveer toda la informacion requerida para
su vehiculo

Para mas informacion
Clean Vehicle Rebate Project
www.energycenter.org/CVRP

(858) 244-1177

Al final del proceso de internet recibird instrucciones en los
documentos de apoyo que seran necesarios. Un vehiculo
elegible debe ser comprado o arrendado antes de aplicar
para recibir incentivos.

4. {CUANTOS FONDOS ESTARAN DISPONIBLES?

La pagina web del CVRP proporciona estadisticas
actualizadas en relacién con la disponibilidad de fondos. La
pagina también contiene la informacion mas reciente con
respecto a cualquier cambic o actualizacién al proyecto tal
como nuevos vehiculos elegibles.

5. éESTARAN ENTRANDO MAS VEHICULOS AL
MERCADO?

Mientras que siga creciendo la popularidad de vehiculos
limpios, los consumidores continuaran teniendo mas
opciones para elegir. Se espera que los grandes fabricantes
de autos como Toyota, Ford, Mitsubishi y General Motors
asi como fabricantes de autos mas pequefos amplien el
mercado para los consumidores. Para ver la lista actualizada
y completa de vehiculos elegibles visite la pagina web:
www.energycenter.org/CVRP.

4 Apply for a
¥, Vehicle Rebate

9325 Sky Park Court, Suite 100

San Di CA 92123

California Center for Sustainable Energy (858) 244-1177

energycen ter.org
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Exhibit 9: Examples of Incentives Flyers (Front Sides)

@ TEN THOUSAND DOLLARS @

Receive Up To

éslo,ooo

In Incentives

Check out the
savings today!

energycenter.org/cvrp1

A.CLEAN VEHICLE

A oo
¥," REBATE PROJECT™ * Sustainable Energy

: xipge Check outthe

$10’000 ~ savings today!

In Incentives energycenter.org/cvrp1 7
DN VEICE B S abie Ereey

Receive Up To

510,000

In Incentives

Check out the
savings today!

: energycenter.org/cvrp1

A.CLEAN VEHICLE

A Cemer for
%, REBATE PROJECT” * Sustainable Energy

T HITHOINT Mrrf‘ IR T 1
NOT REDEEMABLE FOR CASH .. DRIVE CLEAN & SAVE!
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: California cash incentive up to _:-
- @ Clean Vehicle Rebate Project $2,500
: enargycenter.ofg/chE Tax credit up to ;
. © Federal Tax Credit $7,500
= fueleconomy.gov - g
Drive in the HOV lane =
© Clean Air Vehicle Decal Added Incentive
dmv.ca.gov/vr/decal.htm g
TOTAL LR s 1 o 000

& SAVE'

Plug-in Electric Vehicle Incentives
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Exhibit 10: Meet the Fleet Flyer

MEET THE FLEET!

Electric Range*

BYD e6 122 mites $2,500
Chevrolet Spark EV a2 mies $2,500
Fiat 500e 87 miles $2,500
Ford Focus Electric 76 mies $2,500
Honda Fit EV 82 miles $2,500
Mitsubishi i-MiEV 62 miles $2,500
Nissan LEAF 75 mkes $2,500
smart ED and Electric Fortwo amles $2,500
Tesla Model S (40 kwh, 60 kWh and 85 kWh battery) 285 mites $2,500
Tesla Roadster and Roadster Sport 244 mies $2,500
THINK City To0mles $2,500
Toyota RAV4 EV 103 e $2,500
Wheego LiFe Toomies $2,500
Chevrolet Volt (Low Emission Package) 3BEV miles $1,500
Ford CMAX Energi 216V s $1,500
Ford Fusion Energi - 1BV $1,500
Honda Accord Plug-in 136V mies $1,500
Toyota Prius Plug-in Hybrid $. 116V mikes $1,500

Honda FCX Clarity (fuel cell h 240 mies $2,500
Mercedes-Benz F-Cell (fuel cell) ﬁ 240 miles $2,500

Neighborhood Electric Vehicles (several models) E vares by mogel $900
Zero Emission Motorcycles (several models) varies by model $900

Clean Vehicle Rebate Project energycenter.org/cvrp
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Exhibit 11: San Francisco Workshop Agenda

Center for } C = California Environmental Protection Agency
Q/ Sustainable Energy (R:Elgj gé—?é \P/!Eg_ll E CL-li—- = @B Air Resources Board

The Future is Electric: Plug In and Get There
Saturday, June 8,2013 | 10:30 a.m. - 2:30 p.m.

10:30 a.m. - Introduction Colin Santulli, California Center for Sustainable Energy
10:35a.m.  |ntroduce the topics, speakers and describe the format of the warkshop

10:35a.m.— Opening Remarks Melanie Nutter, Director, San Francisco Department of the
10:40 a.m. Environment

10:40a.m.— PEV 101 & Incentives Colin Santulli, California Center for Sustainable Energy

11:00 a.m. Environmental, public health and economic benefits of PEVs & an overview of available incentives

11:00 a.m.- PEV Planning & Infrastructure Karen Schkolnick, Bay Area Air Quality Management District
11:15am.  Updates on regional public charging infrastructure

11:15a.m.- PEV Impact to Grid and Utility Bills Paul Carrean, Pacific Gas & Electric (PG&E)

11:30a.m. PRV programs including grid reliability, rate programs and how PG&E can help customers prepare
their homes for PEV fueling

11:30a.m.- Question and Answer Session Presenters
11:45 a.m.
11:45 a.m.— PEV Drivers Panel Local San Francisco Residents

12:15p.m.  Hear from your neighbors about the PEV experience including motivations to purchase a PEV,
home charger installation process and utility rates

12:15 p.m.- Lunch and PEV Experience!

2:30 p.m. « Interactive Drivers Panel — Continue your conversations from the Drivers Panel one-on-one
- PEV Experience — Enjoy vehicles available for test drives and on static display
« Car Share Services — Learn about PEVs in local car share fleets

W, BAY AREA e
i Pacific Gas and
SF Environment g/ AmQuairy m C )
Our home. Our city. Our planet. z AT ' W

Distaic
A Department of the City and County of Son Francisco
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Exhibit 12: San Francisco Workshop Flyer

Center for C LE,ﬂ\ i\l V E H ] C |__ E California Environmental Protection Agency

?r' Sustainable Energy" REBATE PROJECT" @B Air Resources Board

Join the California Center for Sustainable Energy
and SF Environment for a free electric
vehicle workshop.

The Future is Electric:
Plug In and Get There

Saturday, June 8, 2013 | 10:30 a.m. - 2:00 p.m.
San Francisco Public Library, Koret Auditorium
100 Larkin St. | San Francisco, CA 94102

This workshop is a one-stop shop for information about

Vehicle incentives and federal tax credit — up to $10,000

PG&E's plug-in electric vehicle (PEV) rates and programs

Updates on local PEV charging infrastructure and car sharing services

Life as a PEV owner — hear it from your neighbors on the drivers panel

See some of the newest plug-in electric vehicles to hit the road
in 2013 at the street fair!

The California Center for

Sustainable Energy administers

California’s Clean Vehicle Rebate Free lunch will be provided for those who register. %
Project funded by the California Register today: www.energycenter.org/cvrp-events e
Air Resources Board. The goal of e

the Clean Vehicle Rebate Project .

is to promote the production SFEE::zn:;ﬁ:: it

and use of zero-emission A Depariment of the City and County of Son Francisco

vehicles, including plug-in : -~
: ) g p_ - . ’—,7 i;‘u:::!: Pacific Gas and
electric, plug-in hybrid electric B o AR .13 Electric Company’
= f L4

. SHARE.org
and fuel cell vehicles. Distaict

c N,
CLEAN CITIES COALITION GET MOBILIZED

i
|

9325 Sky Park Court, Suite 100

For Further Information San Diego, CA 92123
Clean Vehicle Rebate Project | California Center for Sustainable Energy Offices in Los Angeles & Bay Area
www.energycenter.org/cvrp | (858) 244-1177 www.energycenter.org
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Exhibit 13: Dealership Outreach Brochure

Plug-in Electric
Vehicle Benefits

Incentives available
Fun driving experience
Low fuel and maintenance costs

Minimal environmental impacts

Reduced dependence on oil

Different sizes and ranges
to meet your needs

Learn more about the
advantages of driving electric:

¢ sdcleancities.org/ev

SAN DIEGO
REGIONAL

CL
COALITION
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Exhibit 13: Dealership Outreach Brochure (Continued)

California EV drivers qualify for

major incentives!

State cash rebates of up to $2,500! Qualifying is easy ...
» Purchase or lease a new eligible plug-in electric vehicle and register itin California
+ Minimum 36 month lease term or ownership required
« Available to California residents, businesses and public entities

Funding based on availability and is first-come, first-served

Get money at tax time!
Federal tax credits range from $2,500 to $7,500 based on battery capacity.

EV drivers can use the carpool lane as a single occupant.

Learn more by visiting:
energycenter.org/ev

Center for California Environmental Protection Agency

Sustalnab!% HEL—_QE.EgY' @2 Air Resources Board
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Exhibit 14: Project Statistics Web Page - www.energycenter.org/projectstatistics

CVRP Rebates by Month Filter by:

Air District
| (An) v
3K UTILITY
(Al ~]
W
o
% (‘:ount!
o (Al v
v 2K -
."é Owner Type
z | (an M
1K
CVRP Rebates to Date
I I | I I 0.35%
o ... ST
S 55 3588553858 8858525358585 5¢5050¢5 .
NN NN ™ N NN‘:‘_‘NNNNNNNNNNN 52.44%
T 2 % 5 B 2 T B T OB @& T L& B oS OE OSE 2 B OB i
2538 £885:5££2835322883%52%3
it s i385 iis3 R
©E L S & S = 0.48%
Vehicle Category
ZEV ZEM CZEV
= = : . Rebates Issued to Date
e ey IEV 20,385
o ) _ ) PHEY 18,168
ZEV = Zero Emission Vehicle (all electric or fuel cell vehicle) c
PHEV = Plug in Hybrid Electric Vehicle (powered by electricity and gasoline) IeY 49
CZEV = Commercial Zero Emission Vehicle® ZEM 186
ZEM = Zero Emission Motorcycle
NEV = Neighborhood Electric Vehicle NEV 135
Grand Total 35923
A Center for IJ’ CLEAN VEHICLE California Environmental Protection Agency
Sustainable Energy “¥," REBATE PROJECT” @B Air Resources Board
ZEV $54 562,724
| Data is updated semimonthly. Last updated: November 4, 2013 ] PHEY $27 232618
CIEV $980,000
Notes: ZEM $194,725
-Includes completed (pzid), approved, and pending rebate applications, grouped by the date on which the NEV $140,350
application was received. ’
Grand Total $83430417

-Net all plug in electric vehicles (PEVs) sold in California will be captured in the CVRP database as not every
PEV owner applies for a CVRP rebate. Also, the Chevy Volt was commercially available in California as of
December 2010 but was not eligible for CVRP rebates until February 2012, Approximately 2,300 Chevy Volts
were sold in California prior to February 2012,

* Commercial Zero Emission Vehicles (CZEV) were included in the CVRP for FY 2009-2010. As of Feb. 14
2010, CZEVs have been rebated under the Hybrid Voucher Incentive Program (HVIP),
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Exhibit 15: Interactive Rebate Map Web Page - www.energycenter.org/cvrprebatemap

Display Map Layer:
(O utiity () Air District (=) County () Zip Code || 16000
Transparency: 12000
30%

@ 8000
County Name:
Total Vehicle Rebates: 29,238 4000
Total Rebate Dollars: $63,964,982.00 0

Total Rebates per Vehicle Category:

CZEV NEV ZEM PHEV ZEV

Map Legend
(Vehicle Rebates):

0 I 801-1296
W4 I 1297 - 2667
W54 Il 2568 - 10004
I 15-28

29-75

76-96

97 - 251

' 252-800

3|0 —o—- ©

> .
- '\ Mield

“Sheldon
NW.R

Battle
Mountain

California Center for Sustainable Energy
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Exhibit 16: PEV Driver Survey Infographic - May 2013 Report

Who Are California’s Plug-in Electric Vehicle Owners? 96%

40

= & 21% - 3=
Clean Vehicle Rebate Project of respondents
ﬂ [l Ih‘ IIH_ * own thelr home

%
of respondents
% 94 f respond %
reside in households 56%
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sizgle-f;"&”r); recelved a free ﬁ
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Level 2 charger X§

'
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S 90
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%
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- 52/5 : - - = T
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P
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What Drives California’s Plug-in Electric Vehicle Owners?
Clean Vehicle Rebate Project
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Exhibit 16: PEV Driver Survey Infographic - May 2013 Report (Continued)
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Exhibit 17: CVRP Participation as a Percent of Rebate-Eligible ZEV Drivers by Air District
in FY 2012-2013

ZEV Participation Rate

D Insufficient Data
B 55-60%
W s -70%
B 71-80%
] 81-90%
B o1-100%
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Exhibit 18: CVRP Participation as a Percent of Rebate-Eligible PHEV Drivers by Air
District in FY 2012-2013

PHEV Participation Rate

D Insufficient Data
B 55-60%
W s -70%
B 71-80%

] 81-90%

B o1-100%
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